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CHESHIRE

L ocally based Wayback
Burgers has an-
nounced a record-
breaking year for

sales in 2021 as more and more
restaurants open across the
country and the world.

The fast-food burger fran-
chise, headquartered in
Cheshire, reported a 25% in-
crease in sales last year.

The restaurant that bills itself
as “America’s favorite home-
town burger joint,” is now one of
the nation’s fastest-growing
burger franchises.

In the last 12 months, Way-
back Burgers, founded in
Newark, Del., in 1991, awarded
124 new franchise agreements
worldwide.

Wayback Burgers also part-
nered with Reef Kitchens to op-
erate 25 ghost kitchen locations
within major cities throughout
the U.S.

Wayback President Patrick
Conlin said the company’s
growth came despite supply-
chain disruptions and labor
shortages.

“We are very proud of the
Wayback Burgers brand for hav-
ing a successful 2021,” Conlin
said. “We can’t thank our fran-
chisees and guests enough for
supporting the brand this past
year.”

Conlin said sales growth was
bolstered by popular seasonal
limited-time-only menu items,
such as the Impossible Melt,
Fiery Bacon Burger, Bourbon
Bacon Burger, Guac Burger,
Brownie Milkshake, Pumpkin
Caramel Milkshake, Tangerine
Milkshake & Tangerine Lemon-
ade and Chocolate Cake Shake.

On a recent afternoon, hungry
customers flocked to the Water-
bury Wayback on West Main
Street, one of the busiest stores
in the country.

“I like their old-fashion style
burgers,” said Waterbury resi-
dent Nancy Eltman. “They taste
like the burgers I remember
from the old days.”

Regan Lance of Watertown
said he often stops in after swim
practice.

“It’s good; it’s fresh; it comes
out quick; and I love the straw-

berry shakes,” he said.
Wayback Burgers is expecting

another strong year in 2022 as it
rolls out new limited-time-only
items, as well as 15 to 20 restau-
rant openings across the U.S.
and internationally, including
Japan’s first Wayback Burgers,
opening in February.

Wayback Burgers operates in
34 states with over 166 locations
nationally and internationally.

Locally, Wayback has restau-
rants in Ansonia, Bristol,
Cheshire, Danbury, Meriden,
Torrington, Waterbury, and,
coming soon, Watertown.

Wayback Burgers can also be
found in faraway places includ-
ing Brunei, Morocco, Saudi Ara-
bia, Malaysia, Pakistan, The
Netherlands, Canada and Ire-
land with other countries soon to
be added to the list.

Laura Coma has worked at the
Waterbury location for the past
decade and says the company
has always treated its employees
well. She says she takes pride in
knowing that her store is the sec-
ond-busiest Wayback in the
country. 

Coma said the hottest-selling
items are the cheesy and double-
bacon burgers.

“Those are the favorites, but
everything we sell is good. Noth-
ing is frozen. Everything is
fresh. The salads, the meat, the
chicken. All fresh. We take a lot
of pride in being the very best at
what we do,” Coma said.

Conlin said Wayback team
members like Coma bring a pas-
sion every day to serve up only
the best burgers, shakes and
fries.

“The loyalty of our guests
throughout the last two years is
especially welcome considering
the pandemic. Without their sup-
port and love for our food we
could never have achieved the
success that we have,” he said.
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Wayback Burgers team member Laura Coma has been serving up fresh food at the Waterbury loca-
tion for the past 10 years.  

BIZ SPOTLIGHT

“We can’t thank our franchisees and guests enough.”
— Patrick Conlin,  Wayback Burgers president

O n Feb. 11, our Water-
bury Regional Cham-
ber will host the annu-
al legislative summit,

giving area member business
owners and representatives the
opportunity to hear firsthand
from the region’s legislators. 

During the event, participants
will have the chance to talk with
lawmakers about the issues that
are most important to them,
while at the same time learning
about what priorities are at the
forefront for legislators as they
begin the new legislative session
in Hartford that starts Feb. 9. 

The legislative summit will
take place from 7:30 a.m. to 9:45
a.m. at the Wyndham Southbury
hotel. Governor Ned Lamont has
been invited to give our keynote
address. We have also invited 21
area lawmakers; more than half
have responded that they will be
attending. One of those in atten-
dance is state Representative
Ron Napoli of Waterbury.

“I am absolutely looking for-
ward to meeting with the busi-

ness community,” he said re-
cently. “Our local businesses are
the backbone of our economy
here in Waterbury and I believe
it is vital to listen to their con-
cerns and ideas as a state repre-
sentative. I hope individuals in
our community will feel satisfied
with the important discussions at
the event and will leave feeling
more informed.”

Napoli says it’s important for
lawmakers and various stake-
holders to meet in order to build
a consensus on certain issues. 

State Senator Eric Berthel of
Watertown, said, “Business own-
ers from across the spectrum—
micro, small, and large busi-
ness— need a clear direction
with what laws or regulations

might be enacted that will di-
rectly impact their bottom
lines…We must provide busi-
nesses with enough information
so that they can make decisions
that enable them to grow, driv-
ing our economy,” said Berthel.

For Berthel, the issues of main
concern to him revolve around
the extension of the state’s pub-
lic health/civil preparedness
emergency and any related ex-
ecutive powers, as he says busi-
ness leaders fear having to live
in the shadow of another poten-
tial mandated shutdown, which
would be detrimental to their
bottom lines.

State Senator Joan Hartley,
who represents Waterbury and
parts of Naugatuck and Middle-
bury, said, “It’s so important to
have this input. While it’s a short
session, it’s going to be a very
important session. It’s really
about getting in front of this pan-
demic and plugging those gaps
where government can connect
entities, resources, and pro-
grams.”

During the summit, we will
have several “breakout rooms,”
which will be another opportuni-
ty for legislators to field ques-
tions from the audience and go
in-depth on topics.

The legislative summit is open
to chamber members and poten-
tial members. To register, visit
waterburychamber.com. 

We are grateful to our summit
sponsors for this event, Trinity
Health of New England/St.
Mary’s Hospital, Waterbury
Health and Webster Bank; our
Breakout Session sponsors,
Eversource and Post University;
our gold sponsors, AT&T and
Savings Bank of Danbury; and
our silver sponsors, Hubbard-
Hall, Paolino Public Affairs Con-
sulting, Powerstation Events,
Secor, Cassidy & McPartland.
and the Tomasso Group.

Lynn Ward is president and
CEO of the Waterbury Regional
Chamber. Contact her at 203-
757-0701 Ext. 310 or lward@wa-
terburychamber.com
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Get your voice heard at legislative summit
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Average price of a gallon of heating oil:

DATE CT AVERAGE
Jan. 24 ...............................................................$3.69 
Jan. 17 ................................................................$3.60 
Jan. 10................................................................$3.44 
Jan. 3 ..................................................................$3.30

Source: U.S. Energy Information Administration

A glance at the average price of a gallon of
regular gasoline in Connecticut:

Friday ................$3.51

Thursday .........$3.50

10 days ago ....$3.49

Month ago .......$3.50

Year ago...........$2.48

Source: AAA 

GAS PRICE GAUGE

OIL PRICE GAUGE
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Cheshire-based franchise reports 25% increase over last year
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Apple holds off
supply chain issues
for profitable holidays

SAN RAMON, Calif. — Apple
shook off supply shortages that
have curtailed production of
iPhones and other popular devices
to deliver its most profitable holi-
day season yet.

The results posted Thursday for
the final three months of 2021 help
illustrate why Apple is looking
even stronger at the tail end of the
pandemic than when the crisis be-
gan two years ago. 

At that point, Apple’s iPhone
sales had been flagging as con-
sumers began holding on to their
older devices for longer periods.
But now the Cupertino, Calif., com-
pany can’t seem to keep up with the
steadily surging demand for a de-
vice that has become even more
crucial in the burgeoning era of re-
mote work.

“IPhone has never been more
popular,” Apple CEO Tim Cook
crowed during a conference call
with analysts. The company’s Mac
computers and, to a lesser extent,
iPads also continue to proliferate.
With the iPhone leading the way,
Apple disclosed it now has more
than 1.8 billion devices worldwide
now in use.

Apple’s inability to fully satisfy
the voracious appetite for iPhones
stems from a pandemic-driven
shortage of computer chips that’s
affecting the production of every-
thing from automobiles to medical
devices.

But Apple so far has navigated
the shortfalls “in almost Teflon-like
fashion,” Wedbush Securities ana-
lyst Daniel Ives said in a Thursday
research note. That deft manage-
ment enabled Apple to report
iPhone sales of $71.63 billion for
the October-December period, a
9% increase from the same time in
the previous year. 

Those sales gains would have
been even more robust if Apple
could have secured all the chips
and other components needed to
make iPhones. That problem
plagued Apple’s July-September
quarter when management esti-
mated  that supply shortages re-
duced its iPhone sales by about $6
billion. Without specifically quanti-
fying the amount, Cook said the
supply shortages delivered an even
larger blow to its sales in the most
recent quarter. 

Those constraints dealt the
biggest blow to the iPad, whose
sales fell 14% from the year-earlier
period. Management predicted the
supply problems won’t affect sales
as dramatically during the current
quarter ending in March.

Despite the drag caused by the
shortages, Apple still earned $34.63
billion, or $2.10 per share, a 20 in-
crease from the same time in the
previous year. Revenue climbed
from the previous year by 11% to
$123.95 billion. 

—Associated Press
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Wayback has franchises in Ansonia, Bristol, Cheshire, Danbury,
Meriden, Torrington, Waterbury and, coming soon, Watertown.


